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Welcome

Hi, I’m Anastasia and I am an introvert. 

Despite being passionate about digital marketing, entrepreneurship, and

loving the challenge of creating new things, I always found it difficult to

present my own ideas. The fear of what others might think of me stopped

me from speaking up and taking the lead. 

A couple of years ago I started writing and a whole new world opened up to

me. Not only did I find a way to relax and process my thoughts, but also a

way to share my ideas with others. Of course, it was difficult at first, but my

confidence grew with every word that I published. 

I've met a lot of brilliant people who had a similar problem. They had

extraordinary ideas that deserved way more attention than they received.

Not all of them were introverts, but most of them were not confident enough

to share their thoughts with others. 

Many people associate problems with personal branding with the fear of

judgment. I am also guilty of it. Even writing this guide, I couldn’t stop

thinking about what you would think of it. Will you like it? Will you disagree

with it? Will you call me out on some bullshit? Being okay with the idea of

others judging your work is a big roadblock to overcome.  

You don't have to be an introvert to be uncomfortable with sharing your

ideas, being public, and having eyes on you. Attention to your persona can

make anyone feel awkward.  So, everyone is welcome here. 



PAGE 4

The goal of this e-book is not to diminish extroverts and their nature but to

show more quiet people how to find confidence in who they are. Please

keep in mind that when I compare introverts and extroverts, I am doing it to

illustrate the perceived differences, not to show one or the other as an

inferior kind.

There are various views on being an introvert. Some people believe that we

are born with it, others that it’s a personality trait, and a label that can be

changed. This guide isn’t about changing who you are. It’s about becoming

familiar with marketing and comfortable with showing up online. You

choose how to see and perceive yourself. This guide is for everyone who

doesn’t know where to start with personal branding and how to enjoy it.

I hope this guide can help introverts, highly sensitive people, and everyone

who has difficulties with showing up online to find the confidence to create

a strong personal brand. I will use the word "introvert" because I relate most

with it, but this guide is for everyone who is shying away from the spotlight.

https://introvertdear.com/news/are-you-born-an-introvert-or-do-you-become-one/
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Introduction

Have you ever met a person who had such wonderful ideas that made you

gasp and wish more people knew about them? I had, and it made me want

to help them share these ideas with others. But all I heard back was "What

would people say...", "Nobody will care...", "I hate attention...". 

I wish these were reasonable excuses! Most of the time it's either fear of

judgment or imposter syndrome taking control. That tiny voice in your mind

that makes you doubt and question yourself. 

And these are educated, well-read, experienced people who are victims of

their own mindset. They let these fears and limiting beliefs outweigh their

achievements and merit. And a lot of them just happen to be introverts. 

Being an introvert in an extrovert world is difficult. It's an environment that

favors making quick decisions, thinking out loud, and being outgoing. No

wonder that introverts feel out of place. 

It often feels like introverts have to change their ways if they want to fit in.

We are yet to design a professional environment where introverts will feel

welcomed and appreciated. But we are here not to blame the system but to

find out how introverts can hack it and get ahead in life on their own terms. 

Enters personal branding. It is a "secret weapon" that can help you stand out

without being the loudest person in the room. It's a way to highlight and

present your best thoughts and achievements. Let people discover you.  

https://www.verywellmind.com/imposter-syndrome-and-social-anxiety-disorder-4156469
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What can personal branding do for you? Most benefits are professional:

building a career, getting a promotion, becoming a thought leader, starting

a company, finding partnerships, etc. But my favorites are meeting like-

minded people, sharing ideas, and being part of a community.

The popular belief is that to promote your persona you need to be an

outgoing, assertive, buzzing ball of energy. Of course, quiet and reserved

introverts’ shudder from the idea of public appearances and intense

attention. And yet there are great examples of introverted leaders and

entrepreneurs who harnessed the power of personal branding and used to

their own benefit. 

I’m not going to lie - personal branding lies outside of an introvert’s comfort

zone. Attracting attention to one’s persona is not an ideal situation for an

introvert to start with. Even being passionate about something doesn’t

always justify the discomfort of putting yourself out there. 

Luckily, these days we have the internet - a perfectly magical place for

introverts to shine. With no pressure of the discussion happening at the

moment, we take time to process information, craft our message, and share

it at our own pace. 

Digital space and social media platforms created a convenient way to

connect and share knowledge with people all over the world. And even

though nothing will ever replace the quality and value of in-person

communication, digital isn’t going anywhere, not anytime soon. This is why

you should embrace and use it for your own advantage. 

Personal branding increases your chances to get your message across to

other people. And thoughtful, deep, caring introverts usually do have a lot of

valuable thoughts to share. 

And the good news is that you don't need to be an extrovert to be good at

personal branding. 



Opinions about what personal branding vary a lot. You can easily find

professionals who will swear by it and those who will convince you it’s a

scam and a waste of time. These are extreme opinions but they are not

unreasonable.

How much you can benefit from a personal brand depends on your goals

and efforts. It’s not a panacea or a sure way to achieve something, though it

can significantly improve your chances for success. And I will do my best to

help you get started.
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What personal branding is

Personal branding is a strategy of
highlighting your experience and
sharing your ideas. 

Personal branding is for people of
different professions, occupations,
and backgrounds. There is no limit
on who can have a strong personal
brand.

Personal branding can help you
achieve all sorts of goals. The most
popular ones are career goals, but
there is plenty of what it can do for
your personal life too.

What personal branding is not

Personal branding isn’t reserved for
celebrities and movie stars. It’s a
conscious approach to managing your
reputation and how other people see
you. 

Personal branding isn’t a sales
strategy. You don’t have to make
others buy from you or push them to
do something. 

Personal branding isn’t what
douchebags do. 

Personal branding isn’t something you
can create without doing the actual
job. Here we won’t talk about faking it
until you make it. 

Personal branding isn’t a cute logo.
Visual identity plays an important part
in branding in general but personal
branding isn’t limited to visuals only. 

https://robertoblake.com/build-your-personal-brand-or-else/


Part 1. 
MINDSET

Doubt kills more dreams
than failure ever
will. 

Suzy Kassem
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Here's a thing: the success of your personal brand doesn't depend on neat

websites and high-quality images. At least not 100%. These elements are

brand attributes. They are easy to manufacture. What makes or breaks your

brand is your mindset. 

Think of people that you follow and admire. How do they portray themselves

in social media? Do they question themselves or believe in what they say?

Are they reserved and cold or open and welcoming? Do they look shy or

confident?

The biggest obstacle that is out there is your mindset. It's your fears, doubts,

and past experiences that live in your head and shape negative beliefs.  And

the sooner you overcome them, the sooner you can get ahead in your

personal and professional lives. 

https://www.omaritani.com/blog/what-you-think
https://www.lifehack.org/858652/limiting-beliefs
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Why are you doing it

So, you want to build a strong personal brand. Why?

Is it to get a promotion at work? Is it to become a recognized expert in your

industry? Or maybe to set yourself aside from your peers? 

Understanding your motivations is the first step to moving forward. When

you don’t have a clear goal in mind you swim in circles. Once you know

what you are trying to achieve, you can align your actions to get you closer

to your goal. It helps you to focus and set aside anything that doesn’t

support your goal. 

Personal branding shouldn’t feel like a chore. When you integrate your

personality into what you do, it becomes a part of it. This shouldn’t feel

forced. 

There are many ways and channels through which you can build your

community, establish yourself as an expert, and promote your work. The key

is to find the ones that lift you up, not drain you. 

Think about how we get attracted to vibrant people who share their ideas

with passion. When you are passionate about what you do, why you do it,

and how it can benefit others, it's easier to push through the initial resistance

and gain momentum. 

Before you gather all your enthusiasm and dive in, ask yourself why are you

doing this? What do you want to achieve? Your goals will define the ways to

how to get to them.
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For example, if you are looking to start a career in the financial sector, you

won’t brand yourself as a baker... You will highlight the skills that show your

understanding of finance and thoughts on economic development. No one

will forbid you from loving backing or doing it as a hobby, but it won’t be

your focus because it doesn’t align with your goal. 

Or maybe it isn't about you? Personal branding helps to amplify voices. At a

very basic level, it can help you land a dream job or increase sales. At a

higher level, it can help you promote a purpose that is bigger than you. 

More and more people realize that they too can lead to the change. The

social and environmental issues affect and worry more people. You have a

chance to use your voice to help those who are not heard and improve

things around you. It might not be your priority at the moment but keep it in

mind. 

Working on a personal brand might be confusing, especially in the

beginning. The best thing that you can do is just start and try it. 

Now, jumping in without a strategy might sound counterintuitive. But hear

me out. When you start small and try out different approaches you get a

better taste and understanding of what’s working for you and what not. 

Your strategy is not set in stone. You need to have clear goals to define the

direction that you will be taking, but the tactics can be flexible. 

You don’t have to go all in and invest all your time and money in your

personal brand. Small commitments can create great results if you are

consistent with them. 

The best thing that you can do for yourself now is to choose what you want

to achieve and decide to go after it. Your personal brand will follow.

https://www.thoughtsonlifeandlove.com/5-reasons-to-stop-thinking-and-just-go-for-it/
https://hbr.org/2017/11/your-strategy-has-to-be-flexible-but-so-does-your-execution


Why do you want to build a personal brand? What is your purpose? 

 What do you want to accomplish?

What is your brand’s mission? The mission is the reason why your brand

exists. It is the visible and tangible effect you want your work to create

for your customers and the world.

What is your brand’s vision? The vision is what success looks like for

your brand. It is what you aspire to be in the future. It is what the world

will look like once you've accomplished your mission.

Is your professional career connected to your overall purpose in life in

some way? Does one fuel the other?

If you could solve only one global problem - which one would you

choose?

Put it into practice

1.

2.

3.

4.

5.

MINDSET/ PAGE 12
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A modern-day introvert
It often feels like the world wants to turn introverts into extroverts. If you

want to succeed you need to be quicker, louder, more proactive.  For people

of quiet nature, it is difficult to compete with this.  

This environment can make you feel like you are not contributing if you are

not "loud and proud" and result in wrong motivations. 

Have you heard about FOMO, the fear of missing out? Together with YOLO

(you only live once), it creates a sense of urgency and feeling that life is

happening somewhere where you aren’t. 

It is mostly used in connection with going to concerts (or not going to them

to be more exact), events, etc. This fear can drive us into making rushed

decisions and losing sight of our priorities. FOMO shouldn’t be the reason

behind doing anything!

Another bad motivator is competition. Don’t get me wrong, there is such a

thing as good and healthy competition that helps you become better. But

when it becomes an obsession and the only reason to do certain things, it’s

a sign of toxic motivation. 

The only person who you need to prove yourself to is you. So, if you catch

yourself thinking about overcoming your competitor, take a moment to

reflect on your goals and make sure you are not doing it because you got

sucked in this race.  

A performance-based environment is another element that pressures us into

doing things that we are uncomfortable with. Of course, we need to survive

(and thrive) in this fast-paced world. But personal performance isn’t the only

thing that defines your worth. Neither is your income nor the size of your

house. 

https://www.verywellmind.com/how-to-cope-with-fomo-4174664
https://www.fastcompany.com/90240826/this-is-how-competition-affects-your-brain-motivation-and-productivity
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When you measure success only in possessions and your productivity, you

lose sight of what is important to you. 

There is a difference between being able to adapt to the environment and

changing who you are to fit in. In the first case, you acquire skills and

knowledge and use them selectively depending on the situation. Your goals

define your choice. In the second case, fear and insecurity influence your

choice. 

We all give in to peer pressure from time to time. It's not a crime, but it's

important to check-in with yourself and make sure you are staying true to

your own values.  

No one can force you to get out there. As long as you are doing because

somebody else said it would benefit your professional life, your motivations

are wrong. You need to understand what it is that you are trying to achieve

and how badly you want it. If then you see the value of becoming a more

public person then and only then you should try. 

https://www.pocketmindfulness.com/i-dont-fit-in/


As an introvert, it is easy to become used to staying quiet. Whenever I was

out in public in a group of more than three people, I would always think, I’ll

just let the rest of them talk. Why would they want to listen to my ideas when

they have their own?

Staying quiet almost formed as a social habit for me, and that habit

transferred to my passion for writing. I have always loved writing ever since I

was a teenager. I could write pages and pages of stories, but I could never

share them. I didn’t think my ideas would ever be good enough. 

Taking the first leap as a content creator can be one of the hardest things

you do as an introvert. You have to start confronting your fears one by one

and denying the falsehoods that bounce around in your brain. Start forming

positive thoughts about your work, and tell yourself that everyone deserves

a chance to be heard. You also need to accept the fact that it is okay to be

scared. Everyone is! 

Nobody on earth, whether you’re an introvert or extrovert, deserves to be

heard more than others. Just because it may be harder for you to find your

public voice doesn’t mean it shouldn’t be heard!

Once you start reframing how you view your work and your voice, it will be

easier to muster the strength and take that first click.

          Emma Parker, Freelance Writer
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https://eparkerwriter.wordpress.com/
https://twitter.com/eparkerwriter
https://www.linkedin.com/in/emma-parker-301a6a1b1/
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Be comfortable with
who you are
Let's talk about confidence. Don't mistake it for arrogance or hiding your

insecurities. Many people think that to be confident they need to overcome

their fears and change their personalities. In fact, they need to do the

opposite. 

Confidence comes from being okay with who you are. That’s it. When you

accept yourself the way you are, you don’t need to prove yourself to others.

So instead of changing your behavior to please them, you can focus on

doing what you love and sharing it in the open. 

Being okay with who you are doesn't mean that you shouldn't strive to grow

and become better. It means that you are doing it because you care about

your future, not because you hate your present.

So, the first step in developing your inner confidence is connecting with

yourself. Besides that, getting to know yourself and becoming your own

best friend will do you good in life besides personal branding. Our

environment and constant noise often interfere and imposes false ideals.

Getting to know yourself what you stand for is a great way to realize your

values. 

There are plenty of ways to do it. You can start with simple journaling, self-

reflection, and being intentional about your life. Notice the underlying

themes in your motivations and always question them. And even if you think

that you know yourself well, reevaluate your beliefs from time to time.

Humans are ever-changing creatures, and so are our values and motivations. 

https://markmanson.net/how-to-be-confident
https://www.prolificliving.com/get-to-know-yourself/
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A series of research also confirms the idea that self-acceptance is crucial for

an introvert's well-being. Forcing yourself to be someone you are not is more

likely to make you feel anxious than confident. The research also showed

that being comfortable with your introversion has a profound effect on well-

being and authenticity. Don't fight the environment, but find your own place

in it. 

As introverts, we often think that we are inferior because of our quiet nature.

The modern world favors those who are quick to act, love being the center

of attention, and have energy levels of a locomotive. This can make

introverts feel like we are lagging behind. 

When you accept yourself the way you are, you define your own measure for

success. You don’t need to reshape your personality to be able to achieve

your goals. If it means you need more time or personal space to perform

your best, it doesn't make you worse than your peers. 

Everyone has their own way of doing things. If you feel like being more open

in communication can help your career - by all means, do it. But don’t do it

because you feel pressured by your colleagues or your environment. 

An intentional change starts with a clear goal and understanding its

benefits. When you are doing it to please others you have the wrong

motivation. Forcing yourself is not sustainable in the long run. How many

people do you know that studied medicine or law because their parents

insisted on it, only to find out years later that their passion is art? This is just

an example, but you get the idea.  When you make a conscious attempt to

change, you do it because you do it for yourself, not others. 

Being an introvert isn’t a flaw.

https://blogs.scientificamerican.com/beautiful-minds/can-introverts-be-happy-in-a-world-that-cant-stop-talking/


What topic(s) can you talk about endlessly?

What’s the part of your job you love the most?

What’s your biggest hope or dream?

What kind of work do you find meaningful, where you are willing to give

your 100%?

What kinds of environments seem to bring out your best?

What is the core message you want to express?

What life events have determined the course of your work?

What does success look like to you?

What are you passionate about personally? What do you really enjoy? 

What do you believe in?

Why did you get started doing this?

Who are you passionate about helping?

Why do you get up every morning excited about work?

What led you to where you are today?

Where can we find you when you’re not working?

What type of people are you drawn to?

What kind of stories in the news always capture your interest?

What are you doing that fuels your passion?

What are you working toward and/or what have you accomplished that

gives you a sense of purpose?

Where are you headed next?

Put it into practice

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.
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Define your comfort
zone
When we speak about the comfort zone, we refer to a way of life that we are

familiar with. It usually has a negative ring because it includes activities that

are stale and provide no growth. But it is also a state that makes us feel safe. 

To think outside the box, you first need to identify the box. The same is with

the comfort zone. To step out of it, you first need to get clear on what you are

comfortable with doing. 

Your comfort zone is the foundation of all your activities. It is easy to get

comfortable in it and, for a reason - it provides a sense of security. And

security is one of the few underlying human needs that drive our decisions

and actions. 

First, note all the things that you are comfortable doing. These can be your

daily routines, your personal and professional choices, your interests. These

are familiar things that don't need too much of your effort. 

And now, think of how you respond to situations that involve taking risks,

going out of your way to getting something, doing something new. This is

where the line that separates your comfort zone from your fear zone lies.

After you are clear of what lies in your comfort zone, you can see how far

from it your goals are. Let’s be honest, if your goals are even a bit ambitious

it’s unlikely that they lie in your comfort zone. 

https://www.lifehack.org/articles/communication/10-ways-step-out-your-comfort-zone-and-enjoy-taking-risks.html
http://www.mindmapinspiration.com/beyond-comfort-zones/
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How can you break your main goals into smaller milestones?

How will you feel once you’ve reached your goal?

What is the biggest risk that you’ve ever taken?

What fears are stopping you?

What’s the worst that can happen?

What can you do to minimize the discomfort of leaving your comfort

zone?

Put it into practice

1.

2.

3.

4.

5.

6.

Don't try to make the jump into the growth zone in one big leap because it

can be overwhelming. This might stop you from trying new things in the

future. Instead, make a series of small steps. 

Turn it into a habit and you will notice how your comfort zone grows with

you. The more you practice it, the more you will notice how things that seem

so scary and difficult come easy to you. When I started writing online, I was

terrified of sharing my work. But with every published piece I gained more

confidence, which helped me also develop other skills.
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Challenge yourself

Here's the truth: as much as we try to make personal branding a pleasant

process, it won't be as easy in the beginning. Like learning any new skill, you

need to get through the first few difficulties to get used to it. 

The good news is that, when you know what roadblock awaits you on the

way, you can find a way to overcome it. Be prepared for the challenge, but

also get excited about it. You are doing it for yourself! You will achieve your

goals! You will do something awesome!

Treat it as a personal challenge. If you can challenge yourself to do 100

squats for 30 days, why not challenge yourself to show up every day on

social media for 30 days?

Here are some popular excuses not to do it:

- I don't know what to say

- I don't know where to start

- What if people don't like me?

- What would my mother/boss/best friend/dog say?

- I have no time

- I'm not ready

The list goes on.

Most of our fears come from limiting beliefs that formed over the years. We

get anxious, scared, jumping into worst-case scenarios that are unlikely to

happen. And the best way to overcome these thoughts that are holding you

back is by doing it. 

Need an accountability buddy
and a personal cheerleader to
get you through the first 30
days? Shoot me a message and
tell me all about it!
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One of the excuses that we, introverts, often use is telling ourselves over and

over again that we are shy and uncomfortable with people. But this is not

true. 

Yes, it is scary to meet people and put yourself out there. You might have

had bad experiences before, we all had. But it doesn’t define all future

connections. Getting over and moving past it will do you better than

dwelling on it. 

If you want to make a lasting change in how you present yourself online,

focus on the sustainable approach. Being more sensitive to the outside

stimuli can make you feel even more uncomfortable if you force yourself.  

Treating it like a journey might help. Instead of rushing into big difficult

tasks, work your way up by taking small steps. Break big goals into sizeable

chunks and focus on one action at a time.   The chances are that you will

actually start enjoying personal branding much faster. 

Hold yourself accountable. Just because you are not pushing yourself

forward too hard doesn’t mean that you are not going to move forward. Or

even better, find an accountability buddy or a person who will cheer you on.

If they are at the beginning of a similar journey, you can explore it together

and learn even faster. 

It’s easy to find excuses but avoiding doing things is a form of self-sabotage.

Of course, it is scary to put yourself out there, especially in the beginning.

And it takes a lot of effort. And it might not work straight away. But your

actions won't show any results for sure if you don't start doing them! 

When you are holding back on taking action that will bring you closer to

your goals, you are making it worse for yourself and no one else. Make it a

priority to put your own goals and ambitions before your fears and

insecurities. 

List several personal branding activities
that you can do this week that will help
you get closer to your goals (e.g. write an
article, reach out for partnership, ask a
question to a mentor, post on social
media). Pick one and do it.
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What’s stopping you from being more open and active online?

Which of the reasons you stated above are rooted in limiting beliefs?

How can you reframe these beliefs to support you?

What is the smallest action that you can commit to for the next 30 days?

Who can support you and hold you accountable?

Put it into practice

1.

2.

3.

4.

5.

When you start with personal branding and set your goals, you envision a

certain result that you want to achieve in the future: become an expert, land

a job, write a book, etc. That is your future self and you need to step into this

role. When you are avoiding doing the work, you are sabotaging your

chances of becoming that person. 

Get intentional about noticing the moments when you stick to your old

behavior patterns. Are you saying no to opportunities, staying in your

comfort zone, avoiding taking the risks? Make an effort to change that. You

have to choose your interests over your fears if you want to make progress.

Even the smallest victory today creates a better tomorrow. 



MINDSET/ PAGE 24

Introvert’s advantage

If you ask me, I love being an introvert. I found a happy place between deep

meaningful conversations, books, and thoughts. And I wholeheartedly

believe that being a modern-day introvert has its benefits. 

With the rise of remote work, the professional environment is changing. This

gives introverts more opportunities to showcase their strong sides. Of

course, every person has their own unique set of skills but I wanted to

highlight some that make introverts strong competitors at work. 

Listening
Listening is an art and introverts mastered it well. We value the quality of

information and analyze the situation and environment. Usually, patient

listeners, avoid shallow conversations and don't talk much. We don't just

listen - we hear our companions and approach conversations with an open

mind. 

Preparation
Another strong suit of introverts is the ability to prepare. Because we need a

longer time to process information, preparation helps us to be ready for

unexpected situations. Whether it is a work task or conversation, we

examine it thoroughly and try to have all bases covered. 

Asking questions
We know how to pick out the most interesting bits of information. In

conversation, we touch upon things that matter and get into deeper

discussions.  In life, we ask questions to establish connections and show

that we care.

https://happyologist.co.uk/wellbeing/why-i-love-being-an-introvert/
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Observation
Introverts’ quiet nature gives us a chance to observe the world we live in. We

notice details, read between the lines, and pick up nonverbal cues. Besides

that, many introverts have analytical minds that help them to draw insights

from these observations.

Empathy 
Another ability that comes naturally to introverts is the ability to empathize

with others. Connecting and listening to people one-on-one helps introverts

focus on their companion. This skill isn't valuable only for therapists (though

introverts make fantastic therapists). It lies in the foundation of many

businesses, research, and even marketing. 

Writing
Many introverts make it easier to express themselves with the written word. It

gives them time to process and structure information and present it in a way

that is clear both for them and the recipient. Avid readers, many introverts

get a good sense of style and tone from books. 

Leadership
It might sound a bit contradictory, but introverts make good leaders. Think

about it. Introverts make empathetic, thoughtful, and caring leaders that put

others first. They don't need to be in the spotlight, but would rather help

others achieve their best. 

Rigorous in their research and preparation, we learn about other people. We

listen to understand, we speak when we really have something to say. I may

be wrong, but I'd love to see more introverted leaders out there. 

https://heleo.com/conversation-why-the-world-needs-more-introverts/15745/


I spent most of my adult life hiding.  I knew I was an introvert since my late

teens but had succumbed to society’s stereotypes.  Thus, I had poor self-

esteem and low self-confidence.  In the corporate world, I felt like I had to

conform, to be sociable and spontaneous, in order to fit in, compete, and

provide for my family.

Unfortunately, this pressure was often unbearable.  By the time I came home

each day I was completely exhausted.  I turned to overeating and alcohol to

cope with the stress, and my physical and mental health suffered.  On the

surface, my career was progressing, and my performance reviews were

strong, but in reality, I was a mess.

In my forties I reached rock bottom.  I had to make a change if I hoped to

survive.  I began to truly learn the definition of introversion.  Suddenly, I

began to see my quirks as strengths.  My incessant need to plan and

schedule, my measured consideration of all sides, my disdain for idle

chitchat but my love of bonding with those near and dear to me.  These are

my superpowers. 

Now, I know myself, understand and cultivate my superpowers, and employ

these traits to manage tenuous situations.  I schedule my calendar, I prepare

for meetings, I strategize my approach to socials, I rationalize situations I’m

least comfortable with, and I employ self-compassion as I celebrate who I

am.

 I don’t wear a mask anymore.  I’ve turned my life around.  I encourage all

introverts to look inside and embrace their true self.

                    Steve Friedman, BeyondIntroversion.com 
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http://www.beyondintroversion.com/
http://gmail.com/
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Don’t overthink

Another challenge that you need to overcome is overthinking. As I said

before, introverts like to be prepared so that they are never caught off guard.

As much as planning can help you maintain consistency, you can plan for

everything. 

The good thing is that in the grand scheme of things you can't do anything

THAT bad. I can't tell you how many times I've posted something with typos,

forgot to attach documents or a link, or said something stupid... And it didn't

ruin my reputation. Or ruin my career. Or traumatized my followers on social

media. 

Remember: done is better than perfect.

Use small experiments to get better. It’s like riding a bicycle - you need to

move to keep balance. Don't wait for the perfect moment to start. Make small

steps and adjust your course as you go. You don't have to have everything

figured out to get started. 

Stop thinking about what other people will think of you. Fear of judgment is

a big problem and I'm guilty of it too. Even writing this e-book I couldn’t stop

thinking about what you would think of it. Will you like it? Will you disagree

with it? Will you call me out on some bullshit? Being okay with the idea of

others judging your work is a big roadblock to overcome. 

The truth is most people don’t care about you, what you do, and why you do

it. They have their own lives to worry about. This realization was very

liberating for me because I’ve always suffered from the fear of judgment. 

https://medium.com/days-of-calm/no-one-cares-about-you-ea8c928e68fc
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But, this being said, there will always be someone who’s not happy with you.

You might not even know about them! But usually, those who don’t agree

with you will make sure they tell you about it. It doesn’t always mean

negativity - opinions and preferences differ. 

Don't let it make you stop what you are doing or aspiring to be. You can’t be

good to everyone. After all, there are 7 billion people. 

Instead of trying to please others, make sure that you are taking action that

aligns with your own values. Staying true to yourself is more important than

getting extra likes. 

Remember that you are doing to serve your own purpose, first of all, not to

make someone else happy. Of course, the thoughts and ideas that you share

will be helpful to others, but more importantly, they should be helpful for

you.



I feel like there hasn't been one thing in particular that's helped me become

relatively successful in a corporate environment, but rather that it's been a

culmination of many experiences. Traveling and working in different

environments were the two biggest ones, and I can now reflect back and say

that my qualities as an introvert (observation, thought, calmness, etc)

combined with those experiences to form a holistic learning experience.

After I finished high school, I didn't go straight to university due to financial

constraints. I worked in so many different types of menial jobs, that I can't

even remember all of them. From handing out flyers at traffic lights to

working in retail stores. From being a lifeguard to working as a bank teller. I

can probably count another 10-15 if I thought about it really hard. I truly

believe that all of these different environments taught me to talk and listen to

people effectively.

I then traveled to the US for a few months at a time every year to work at

summer camps in upstate NY. This is where I learnt that there is more out

there than what I was used to in my bubble. I was also exposed to so many

different cultures and personalities, that I couldn't help but learn from all of

them. The world got so much larger in my head after I traveled for the first

time.

After I got back from the US, I realized I needed to find a way to get my

degree if I were to eventually move overseas like I'd wanted to, so I used the

money I made there to enroll part time at a local university. Around this time I

also got a big break in getting my first real stable job as a technical writer. So

I worked days and studied nights. It took me a long time, but eventually I got

my degree. But I got that more because I felt that I was always at a

disadvantage against other people who had one and I knew it would be

valuable when I decided to move countries eventually one day. I don't feel

that it really helped me with my career development, except for maybe

getting a foot in the door in certain places.
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After this, I literally just spent 2-3 years in each job, learning as much as I

could, before moving onto something better. I learnt that corporations will

use you, so you need to use them for what you want too. 

In terms of the actual environments in these jobs, it was my calm nature that

got me through a lot. Extroverts don't seem to handle pressure well a lot of

the time, so as an introvert, staying calm and making rational decisions

always worked in my favor.

  Kurt Paulse, Senior Project Manager | Ex BBDONY & Ogilvy 
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https://twitter.com/kurtp77
http://www.linkedin.com/in/kurt-paulse-74586175
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Learn from the best
As social creatures, we learn a lot from communicating with other people

and observing them. It doesn't always prevent us from not repeating their

mistakes, but well, we are trying. 

Some people become our role models and can influence the way we shape

our own personalities, make decisions, and go through life. 

Personal branding is no different. Through observation and analysis, we can

find out what we like and dislike, what values speak to us, how we want to

be seen. It's like looking into a mirror and trying to recognize yourself in

another person. 

Look for inspiration among people that you admire. You don't need to copy

what they do, but you can pay attention and learn from them. And don't limit

this circle to public figures only - it can be your friend, a family member, or

even an enemy if you have any. 

Some people are great at personal branding without even realizing it. Being

open and authentic comes naturally to them. Their personality works like a

magnet.

What do you like about them? What do you like about their image? And

ideas? How do they share their information? How do they connect with their

audience? What their goal be? What elements of their branding do you like

and can use for your own? 

Expand the area of your search. Naturally, we look for inspiration from

people who are similar to us or who we aspire to be. Get creative and look

for inspiration in more unexpected places. What traits do these people

portray that you can apply to your own brand? What about them makes you

feel excited? What would you tell them to your friends?

https://www.missmalini.com/2018/05/24/5-reasons-why-everyone-should-have-a-role-model/
https://www.inc.com/jessica-stillman/10-unexpected-places-to-find-interesting-ideas.html
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What personal and professional traits do you admire in others?

Who are your role models?

Think of 3-5 people whose personal brands you like. What elements can

you use in your own strategy?

What traits of your own personality do you like the most?

What one word would you like people to describe you with?

What traits and behaviors in people turn you off?

What an antagonist of your personal brand would be and behave like?

Put it into practice

1.

2.

3.

4.

5.

6.

7.

Make sure that every element resonates with your own personality and

complements the rest of your brand. You don't want to create another

Frankenstein’s creature made of Elon Musk's charisma, Michelle Obama's

charm, and John Oliver's wit. Find how these traits manifest through your

own personality. 

Here’s an interesting exercise to do: list those people who you like and who

inspire you. Think of a question that you would love to ask them. Now reach

out to them and ask about it. 



Part 2. 
STRATEGY

Let’s execute along this
strategy, but know that
we’ll probably get some
of this wrong, so be
open to changing it.

A.G. Lafley



STRATEGY/ PAGE 34

A personal branding strategy is a set of clear guidelines and rules that the

brand needs to follow. It shows what should be prioritized and what should

be eliminated to maintain brand consistency. If you are serious about your

brand, you should invest time in getting crystal clear about where it stands.

Your strategy isn't your final destination, but a set of directions. It can change

depending on your goals. It also helps people relate with you and helps you

to narrow down and identify better opportunities.

A strong personal brand is in alignment with your values, beliefs, goals, and

actions. 
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Goals
Doing a project without a clear goal is like traveling without a destination -

can be fun for a while but won't bring you anywhere. 

Personal branding is no exception. Clear goals are an important component

of the process as they help to define how to measure your progress and

choose the best strategy. 

In most cases, these goals deal with work or professional development.

Personal branding can help you with starting your career, becoming a

recognized expert, launching a successful side hustle, and everything in

between. 

S - specific. "Get a new job" isn't specific, but "get a new job in the legal
department" or "in a specific company" gives you a better understanding of
what you are after. 

M - measurable. "Become an author" is difficult to measure, but "publish 5
articles in November" is easier to put in numbers. 

A - achievable. Dream big, but don't get carried away. Bigger goals are more
difficult to achieve, so the failure to do so becomes even more discouraging.
Start with something that you know you can do for sure and grow your
ambition from there. 

R - relevant. Your goals should support your growth and progress. If your
purpose is to lead a legal department in a multinational company, becoming a
TikTok makeup influencer isn't helpful. 

T - timely. Set a deadline. Having a limited timeline helps you stay focused and
not waste your energy on less relevant activities.



STRATEGY/ PAGE 36

Understanding why you are doing this can also help to stay consistent and

commit to the process. If you are not a patient person, these goals can

remind you why you've started in the first place and why it is important to

keep showing up. 

Turn vague ideas into something tangible. If you are not familiar with SMART

goals, this framework can be a good reference. It helps you to make sure

that your goals are not abstract and you can measure your progress.

And remember, that there are no right or wrong goals - they are all personal.

Don't copy what others are doing or compare your progress to theirs. You

need to focus on what is right for you. 

Don't be afraid to change your goals if you see that they are not working for

you. They are just a reference, not the rules set in stone. You will enjoy the

process more if you stay flexible and learn from experience. 

What are you trying to accomplish?Which goals take priority? 

How are they prioritized by the time frame?

How will you know that content helps to achieve your goals?

What is going to get in the way of achieving your goals?

What qualitative indicators can you use to identify the success of your

personal brand?

How will you feel when you achieve success with your personal brand?

Put it into practice

1.

2.

3.

4.

5.

6.

https://corporatefinanceinstitute.com/resources/knowledge/other/smart-goal/
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Core
What makes your personal brand so you-nique? (pun intended). Of course,

it's your personality. This is true, there is no other person like you. So how do

you extract and share this essence?

Earlier I've mentioned the importance of getting to know yourself. When you

know who you are and what you stand for, you can authentically express

yourself. And authenticity is what makes you relatable to people and

highlights the real you. 

Authenticity creates deep connections. Consistency creates momentum.

Passion creates a relation.

People find it easier to connect with other people rather than with a faceless

brand. We emphasize, follow, and support others based on how they make

us feel. It's an emotional connection that makes us feel the pain of their

challenges and celebrate their wins like our own. Authenticity adds an extra

level of humanity.

To create an emotional connection, people need to find similarities, shared

pains, and interests, or other touchpoints. Something they can relate to. It

doesn't mean that they are going through exactly the same in life right now.

For example, more experienced makers emphasize with people trying to

launch their first projects because they have been through the same

challenge before. 

Your core values and beliefs are a good foundation because they affect all

your decisions and actions. This is why it is crucial to make it clear what you

stand for. People can't guess what motivates you if you don't tell them.

https://medium.com/personal-growth/the-5-key-ingredients-of-an-authentic-person-259914abf6d5
https://blog.consumeraffairs.com/why-consumers-trust-each-other-more-than-brands-908a440ed8d7/
https://hbr.org/2002/07/make-your-values-mean-something
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Defining 3-5 values is a good place to start. Of course, there will be more that

matter to you but focus on the ones that really drive you as a person. Over

time values can change, but if you look back in time you will notice that

there were underlying themes throughout your life. 

Don't worry if your character changes a lot over time. This way we collect

information and experience until our very last days. Even when you think

that you've finally nailed your life purpose and know exactly what you need

to do next, you still might discover a different calling after a while. And that's

okay. 

Think of all your interests, your skills, your education. Everything shapes you

as a person and adds something unique to the mix. You don't have to have

some exotic hobbies or life-changing experience in the past to be special.

You are already one-of-a-kind and this is your trump card.

What are your top three pet peeves?

What situation makes you feel angry or most annoyed?

What are your beliefs about how you should live your life and conduct

your work?

What do you believe in? What do you stand for? What do you stand

against?

Put it into practice

1.

2.

3.

4.
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5. Define your core values. You will find a list of personal values below - pick

as many as you like and narrow down your choice to 5 maximums. You can

combine several values under one idea and come up with new ones.

abundance

acceptance

accomplishment

accuracy

achievement

acknowledgment

activeness

adaptability

adventure

affection

affluence

agility

altruism

ambition

appreciation

assertiveness

attractiveness

availability

awareness

balance

beauty

being the best

belonging

boldness

bravery

brilliance

calmness

challenge

charity

charm

clarity

cleanliness

comfort

commitment

compassion

completion

composure

concentration

congruence

connection

consciousness

consistency

contentment

contribution

control

coolness

cooperation

justice

kindness

knowledge

leadership

learning

liberty

logic

love

correctness

courage

creativity

credibility

curiosity

daring

decisiveness

dependability
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determination

devotion

dignity

diligence

diplomacy

discipline

discovery

diversity

drive

duty

education

effectiveness

efficiency

elegance

empathy

endurance

energy

enjoyment

enthusiasm

excellence

excitement

experience

expertise

expressiveness

fairness

faith

fame

helpfulness

loyalty

making a difference

mastery

mindfulness

motivation

neatness

obedience

open-mindedness

family

fearlessness

fidelity

financial 

independence

fitness

flexibility

focus

freedom

friendliness

frugality

fun

generosity

giving

grace

gratitude

growth

happiness

harmony

health

heroism

honesty

humility

humor

hygiene

imagination

independence

insightfulness

inspiration

integrity

intelligence

intimacy

introversion

intuition

joy

optimism

organization

originality

passion

peace

perfection

perseverance

philanthropy

playfulness

pleasantness

pleasure

polish

popularity
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power

practicality

pragmatism

precision

preparedness

privacy

professionalism

prosperity

realism

reason

recognition

recreation

relaxation

reliability

resilience

resourcefulness

respect

restraint

sacrifice

serenity

Service

significance

silence

simplicity

sincerity

skillfulness

solitude

spirituality

spontaneity

stability

strength

success

support

sympathy

synergy

teamwork

temperance

trustworthiness

truth

understanding

uniqueness

variety

victory

self-control

selflessness

self-reliance

virtue

vision

warmth

wisdom

traditionalism

timeliness

tranquility

satisfaction

security
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Use your experience

So how does one create a personal brand? First, you do the work. 

When you focus on doing your job and being yourself, you create an

environment for your personal brand to develop itself. You can focus on an

audience you want to reach and the personal values that you want to

portray with your brand, but it’s your actual work that adds value to it.

Even if you choose to "fake it till you make it", you still need to act as if and

start "making it" sooner or later. Personal branding isn't a beautiful wrap that

you can put on anything. It's a projector that highlights what you do. 

Your satisfied clients, your business network, your interests, your choices

where you invest your time, tell others more about you than any fancy title

ever will. Personal branding should highlight your achievements and not

replace them with a beautiful bauble.

Especially at the beginning. Be polite, be on time, pay on time, deliver extra,

follow through on your commitments, keep promises, support causes, don’t

be afraid to get your hands dirty. Basic courtesy and genuine interest in

others can set you aside from your competition.

Keep your personal brand in mind when you are making a decision. Ask

yourself if it supports your values, your professional growth, what the

consequences might be. When you have clear goals in mind, use them to

rule out anything that can steer you off the course. 

Your personal brand is a byproduct of your actions. 
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The same goes for negative reputation — it is generated by actions (or lack

of them) that promote negative results. In business, there is poor customer

service, late payments, breach of contracts, etc. In personal life, it's breaking

your word, hiding the truth, being disrespectful, among other things. 

Create value before you start presenting yourself. A hollow brand may be

attractive at first, but when your followers/customers/users don’t receive any

value, they will abandon you as easily as they follow you.

What people often get wrong is the idea that they need to focus only on

their personal brand to achieve success. No. The personal brand comes as a

result of the work that you’ve done. 

No matter what your professional calling is — do it well first, and worry about

your reputation later. It is easier to build a personal brand on a foundation of

good results than from zero. And reputation will follow. You don't need to tell

people what to think of you - they can handle it themselves. But you need to

give them a reason to think about you in the first place. 

 Look back at what you’ve done throughout your life. Work, education, life

are a great source of inspiration. What are some personal milestones that

you’ve reached? 

Don’t get discouraged by the idea that “it has been done before”. Your

personal experience is what makes your story unique. Sharing your story

may be more relatable to some people and less relatable to others.

Something that you think is normal for you may be a goal for another person.

Use your current occupation as a foundation. You don’t need to reinvent

yourself from the zero point - you need to set your priorities straight and see

how your actions align with your goals.  Every decision that you make, every

idea that you share shapes perception of you.

https://www.diyphotography.net/heres-why-you-should-still-work-on-your-idea-even-if-its-already-been-done-before/
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Personal branding isn’t limited to your professional interests. Your interests

and hobbies outside of working hours give your personality a unique taste.

They show your motivations, preferences, and aspirations. 

Adding more personal information to your brand also helps to make it more

humane, so that people can better connect and relate to it. 

Being honest and transparent about your personal interests should still be

done with caution. Remember your goals and think twice before sharing this

information. It can hurt your reputation and affect you in the future. 

A good rule of thumb is to ask yourself if you can share it with your granny.

This cuts off sensitive topics. But, then again, every person's journey is

different and sensitive topics could be your jam. Stay true to yourself. 

What do you do better than anyone else?

If you were to receive an award, what would it be for?

Which skills or capabilities are you most proud of?

What can you share to promote my career expertise?

What was the most successful project you ever tackled?

What are the strengths that others acknowledge in you?

Which skills do you enjoy using as often as possible, regardless of the

task?What skills are missing? 

What skills would you like to build but have not yet had the opportunity

to practice?

Why would someone not want to work with you?

What are the weaknesses that you are aware of?

How would you describe your communication style?

How would you describe your leadership style?

Put it into practice

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.
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Have a plan
Focus on one goal at a time.  Ask yourself why you need a personal brand

and be honest with yourself. There is nothing wrong with wanting it to help

you make your money, but usually, there is a more underlying reason. If you

dig deep enough you can connect almost anything to basic human needs. 

Be clear about your goal and how you’ll know that you’ve reached. Some

success metrics can be straightforward, like landing a job or getting a

speaking gig at a conference.  Others are less tangible, like making an

impact on a community. You need to understand how you’ll know if your

efforts are working. 

The ROI of personal branding is that people notice you, think of you as an

expert, share your ideas and opinions. How do you put this in numbers?

Your goals can have sub-indicators. For example, if you want to become an

acclaimed author on the topics of mental health, the in-between indicators

of success can be writing a guest post for a magazine, being interviewed for

a podcast, launching your own newsletter on this topic. Or just as simple as

someone reaching out to you saying how your ideas have helped them.

Creating content is the single best way to establish yourself as an expert and

build a foundation for a lasting online presence. Everything that you create

can be your medium of communication with the audience. Even if your ideal

audience is one particular recruiter in a company, you still need to have a

plan in place on how to attract, interest and engage them. 

Content is how you convey your message     and share your thoughts with

others. To be honest, I don’t think it is possible to create a strong personal

brand without creating content. How else would you communicate your

thoughts?
This is an affiliate link which means that I get a little
commission from sales at no extra expense for you. I want
to recommend this book either way because it is one of the
most comprehensive and complete guides to content
creation that I've seen. 

https://blog.hubspot.com/marketing/content-marketing-plan
https://gumroad.com/a/555283571
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Content includes text, audio, and video formats. Depending on your and

(your audience’s) preferred format, you can stick to one or repurpose one

idea in various forms. Keep in mind that creating content in different formats

makes it more accessible and satisfies different learning styles. 

But don't rely on your inspiration. Having a content plan in place is the first

step to creating a consistent flow. When you are creating it based solely on

your whim and what you think is interesting at the moment, you might find

yourself in a situation where you don’t know what to say. 

A content plan can be a simple one-pager that reminds you who your

audience is, what goals you are trying to reach, what topics you cover, and

some relevant information, as well as a more profound research-based

document that could come in handy if you rely on other people in your

creative process. 

The key to success online is consistency. Don’t expect quick results - it will

take a lot of showing up before you gain traction. For me, it took 1.5 years of

writing before people started reaching out to me. I didn’t promote my efforts

actively though. The more active you are, the quicker people will start to

notice your work.

Make content creation a habit. Have a schedule or a commitment. If you are

going to create content once a month - do it but do it every month. If you are

going to do it every week, - commit to it. The quality of content matters too.

Find a balance between creating good content and not falling into the trap

of trying to create something perfect.

If the plan isn’t working for you - don’t stress it too much. It’s okay to change.

Too often people get caught in believing that once they set a certain posting

schedule they have to follow it no matter what. It’s okay to change things

along the way. It’s better to try, test, and decide for yourself than guess and

try to stick to something that isn’t working for you.

https://www.rasmussen.edu/degrees/education/blog/types-of-learning-styles/
https://www.clearvoice.com/blog/what-is-a-content-plan/
https://www.impactplus.com/blog/7-things-that-really-great-content-creators-do


What problems do you solve?

What are you most passionate about professionally? What most excites

you about your work & the contribution you can make?

Are you doing work that is particularly relevant to a certain phase/life

cycle/journey in people’s lives?

Can you niche through your profession and industry?

Why should people care about what you do?

Who are you trying to reach? Normally there is more than just 1

audience that you are trying to reach, so think about 2-3 smaller

audiences that can support your main one. 

Why are we trying to reach them?

How do they consume information?

What do they care about?

What are their goals?

What problems do they need to solve?

Who are their heroes? Their enemies?

What do they want in life? What are their biggest aspirations? What are

their biggest fears? 

What are their main problems and roadblocks in overcoming those

fears? What messages do you want to convey in your content? Name 3-5

points. 

What messages are most relevant to your current goals?

If you could only give one piece of advice to your audience, what would

it be?

How will you decide which stories to share with your audience?

What topics should be avoided in your stories?

Put it into practice

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

15.

16.

17.

18.
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Focus
Focus is what sets apart successful prolific creators and other people. It is

the key to getting to your goals and getting there fast. Or at least faster than

if you stop and pay attention to every idea that pops in your head. 

And introverts are full of wonderful ideas! Listening, observing, and

reflecting help them come up with interesting concepts and thoughts. This

ability to make connections is a blessing and a curse because they never

stop generating ideas. 

No matter where they are and what they do - commuting, sitting on the

toilet, doing chores - they can think of something cool. And the worst thing is

at first that idea seems a-ma-zing. What it truly is a shiny object syndrome.

You get distracted by a new "awesome" idea and don’t finish what you were

working on. 

Sounds familiar? I know I am guilty of it. Oh, wait, a new book idea! 

Maintaining focus doesn’t mean that you can’t have or generate tons of

great ideas. You can select one idea and dedicate all your attention to it. The

more ideas you are trying to pursue, the lower the quality of the output will

become. 

If you are looking to land a new career in finance, you should be focused on

that. If you like finance and beekeeping, that could be an interesting mix

because it adds more personality. If you like finance, beekeeping, writing

SciFi mystery novels, learning mixology, and breeding golden retriever

puppies, that might show you as a flaky person. So focus on finance and

beekeeping for now. 

You can do anything. But you can’t do everything at the same time.  

https://www.healthline.com/health/mental-health/how-to-stay-focused
https://personalexcellence.co/blog/shiny-object-syndrome/
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Choose one thing and start working on it. Trying to do too many things and

expecting quick results will discourage you after a short while. 

There is nothing wrong with starting small and growing from there. This

way, you have more chances to get comfortable with it. A small step towards

progress is always better than waiting for a perfect moment that might never

come. 

Your goal is not to do more personal branding activities but pick the ones

that help you reach your goals most efficiently. That means with the least

amount of effort and with the highest ROI. 

Even one thing can help you create traction. It can be writing a blog or

posting on social media or joining a conversation on Twitter or anything

else. Focus on one thing and do it. And do it well. 

Taking on too many responsibilities can overwhelm and burn you out. It's

better to add them as you go, once you get a good handle from the previous

one. Besides that, in social media and marketing, everything is connected.

When you start writing a blog, you will automatically have more content to

share on social media. Or you can turn them into a course or a book. Your

call.

Choose one thing. Do it well. Do it often.

https://mattiasbjork.com/personal-branding/


It seems a cliché but it's true.

In an effort to increase your reach, follow the right trends and everything

else, you can easily do what everyone else does and therefore be lost in the

crowd.

So be yourself. No one can be you. And that's your advantage. 

One person that does that well, in my opinion, is Shinjini Das. She is very

hands-on on her twitter presence and very personable. She doesn't use

generic, bland messages.

By all means, grow. Stay in tune with algorithm changes. But never let your

growth goals turn you into a robot.

Be smart, work the system while protecting your essence as a human. 

If that means taking regular online sabbaticals, so be it. You can maintain

online presence by scheduling post ahead of time on some platforms.

Work your craft, work your message. Learn to articulate who you are and

stand for.

This way you are more likely to attract the right kind of followers, your tribe.

In my experience,  even when followers growth has been practically non

existent,  posting with my values in mind rather than what would be popular

has gained me some followers that I consider to be my peeps.

   Rudiano, founder of rethinkentrepreneur.com
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http://rethinkentrepreneur.com/
https://twitter.com/Rethinkblogger
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Disassociate from
your brand
If you are experiencing a severe case of "I can't be myself online", use this

trick to push through your fears and get more experience. 

This might sound counterintuitive because we’ve been talking a lot about

being authentic and true to yourself in personal branding. This is true. But,

managing your brand persona online and in real life might feel

overwhelming. 

If you really don’t feel comfortable with being public, think of a persona that

can be representing you. Personas are fictional representations of people

that marketers and UX professionals use to represent and relate with their

customers. But in this case, your persona is gonna be your public image. 

By disassociating with it, you can avoid being uncomfortable, but keep in

mind that you might miss out on being authentic. 

Think of it as playing in the theatre. Every evening the actor plays a role but

when they go home they don’t act like Caesar. You can use the same

approach with personal branding, even though it might feel a bit weird. But

it can help you to overcome your fears. 

You won't need to define its demographics, but you would need to decide

how this person would behave, communicate, and react online. You can

make your online persona a bit more confident and a bit less overthinking,

but don't invent a new person who you can't be. 

https://buffer.com/library/marketing-personas-beginners-guide/
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We all have different versions of our personalities depending on the

situation we are in. In the case of online-you, you can intentionally design it

the way you want to be in the future (e.x. more self-assured) and start

portraying these traits too. 

Having an online-you or public persona shouldn't be a long-term solution.

Remember that your goal is to find ways to show up and enjoy connecting

with people, not suppress your discomfort, and mask it with an alternative

version of you. 

If you feel like you've tried anything and even this is not working, consider

reaching out to a personal branding strategist for advice. They will be able

to point out areas for improvement and suggest how to make the best out of

your efforts. 

Design your online persona in great detail? How do they behave? How

do they speak? What is their personality like? Don’t be afraid to get

creative. 

What similarities do you and your online persona have?

How is your online persona different from who you are?

Which of these traits that your online persona has would you like to

have/develop?

How can you adapt to these behaviors? Define 3-5 small steps or

milestones.

How will you know if this online persona is helping you to overcome

your doubts?

Put it into practice

1.

2.

3.

4.

5.

6.



Part 3. 
PROCESS

Strategy without
process is little more
than a wish list. 

Robert Filek
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You develop your personal brand around your work and expertise. To create

content that will support your brand, connect you with your audience, and

help you achieve your goals, you need a good understanding of what is at

the core of your brand. Once you know that, you can move on to brand and

content strategy which will explain in detail how and what to do to reach

your targets.

Your personal brand is not a static attribute. To achieve the best results, you

will go back and forth between the strategy and KPIs, adjusting it based on

performance and feedback that you receive. It is better to test and try several

times before scaling your marketing efforts. Keep in mind that as you grow

professionally and your goals change, so does your personal brand and its

strategy.
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Audit
When you know what's at the core of your personal brand and what goals

you are trying to achieve with it, you can start making the changes that will

support it. The first step is to analyze your existing presence. This includes

going through social media profiles, aggregator platforms, and Googling

your name to see what comes up.

A personal branding audit is a necessary step to identify the gap between

your current image and the one that you want to create.

Analyze what you've been doing so far. There is no such thing as no

personal brand. Even if you are not an active user of social media, you still

build a reputation based on your ideas, your work, etc. 

Get feedback from people that you regularly communicate with. But beware

that when asking directly about "what do you think about me", they might

not give you the most honest answer not to hurt your feelings or jeopardize

your relationship. 

A better way to ask for this kind of feedback is to ask them these question

"What kind of question or problem would you ask me", "How do you refer to

me when speaking to other people", "What do you value most in our

relationship", "With what tasks you can always trust me?".

Some answers might not be directly related to your best qualities of

reputation but they will give you a better idea of how people perceive you.

Don´t forget to ask about the negative qualities too - we are all humans and

we are not flawless but knowing what your weaker sides are can help you

improve.

https://www.forbes.com/sites/sophiamatveeva/2019/12/26/how-to-audit-your-personal-brand/?sh=74c73bd12f93
https://www.lifehack.org/articles/communication/how-amazingly-good-asking-questions.html
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Make sure that you make the other person comfortable about asking difficult

questions. Let them know that it is to help you improve and grow. If you

don't like what you hear, don’t take it as a personal attack. Receiving (and

giving) feedback can be difficult, so use it as the foundation for your actions

and keep an open mind. You can ask "What personal qualities I can

improve" or "How can make our relationship better".

Not everyone is comfortable talking about personal branding and telling

people that they are intentionally working on it. What makes it easier to get

people to help is to tell them that it's for your studies or a course or New

Year's (birthday, Q 1/2/3) resolutions.

Locate your social media profiles. What are your goals with these social

media platforms? How often are you using them? Is your target audience

using them?

Are your profiles up to date? Is the information consistent across the

platforms? Are your bios informative?

How are these profiles performing? Check engagement (direct contact,

retweets, likes, and reshares) and audience growth. Take notes to

compare over time. 

Who are the people in similar niches/ with similar profiles?  What topics

do they cover? What types of posts do they use: photos, questions,

videos, chats, text? How do they communicate with their followers?

Evaluate their performance and what they do. What ideas can you

implement in your own branding?

Google your name and analyze how easy it is to find you. What comes

up when you search for your name? 

Do you have a website that ties down all digital presence together? If

you do, is the information up to date? What can be changed to

communicate your message better?

Put it into practice

1.

2.

3.

4.

5.

6.
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Implement
Now that you know what areas of your online presence need changes and

have a strategy and a vision of your goals, it's time to bring your ideas to life.

That might feel overwhelming at first, but don't worry - the more you practice

the easier it will be to keep up with your plans.

Rather than jumping all in or being on and off with your marketing activities,

have a system in place that you can follow. Decide the days and times that

you will dedicate to working on your brand and stick to them.

Your systems will come in handy especially in your growth phase when you

start scaling up.

Create content libraries, keep your notes organized and accessible. Reserve

time for branding activities and use it for deep focused work. And don't

forget to connect with people from the very beginning. Your circle of

connections is exactly what amplifies your message, makes it easier to find

you, and supports your vision. 

What can you do? Reach out to like-minded people, join conversations on

social media with a positive attitude, make connections, write and publish

your ideas, ask for feedback, and offer your own help. Don't sit and wait for

people to come to you: be the one making the first step forward.

At this stage walking the extra mile really pays off. At the beginning of your

journey when your personal brand isn't well-known every bit of extra effort

that you can put into it will speed up your growth. There's a certain minimum

that you need to do, but pushing through and putting extra effort will help

you start seeing the results much faster. 

https://neilpatel.com/blog/content-marketing-tools/
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And still, the chances are that you will see positive results straight away are

low. But it's more difficult to get your first 100 followers than to get the

following 500, which is more difficult than reaching 1000 afterwards. Every

next milestone will come easier for you, so it will get better. 

You might see people managed to grow their audience overnight or had

similar quick success in the digital world but be careful comparing yourself

to them. Everyone's story is different and blindly following their steps might

not be the best idea for long-term growth. Stay true to yourself and

experiment with your approach.

Review the goals that you want to achieve and identify what

performance indicators matter to you the most to track them. 

What social media channels will you focus on? How often will you post

there? What topics will you cover?

What milestones will achieve after 30 days? 3 months? 6 months? 1

year?

What is the small action that you can commit to every day?

Who are the people that you can reach out to? Who will form your

community?

How will you hold yourself accountable?

Put it into practice

1.

2.

3.

4.

5.

6.
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Analyze and update

When you have clear goals that you want to reach you have indicators that

you can use to analyze if your efforts are bringing you closer to them.

Making changes is necessary to find the optimal way to your goals.

You can grow what you can measure.

Choose the performance indicators that are relevant to your goal. If you are

looking for a new project, job invitations would give a better understanding.

If you are aiming at becoming a recognized expert in your industry (or in

certain questions), you might want to track mentions that would be

indicating people referencing you. 

Don't rely on vanity metrics: measuring likes and followers. While having

more people reacting to your content and following you may sound nice, it's

not always a good representation of the progress you are making. These

indicators are called vanity metrics for a reason: they are good for the ego.

What works well

Have a look at the areas with top performance and look for the similarities.

Are there certain topics that people are interested in? Maybe it's the way you

present the information? Don´t be afraid to reach out to them to ask directly

what it was that made them interested.

When you know what it is that helps people click with you, think of ways to

incorporate it more.

https://freshsparks.com/wp/wp-content/uploads/2018/08/digital-brand-strategy-kpis.png
https://www.forbes.com/sites/piasilva/2018/08/01/the-best-way-to-measure-your-personal-brand-success/?sh=1379fb9b3038
https://www.nngroup.com/articles/vanity-metrics/
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What can change

Do the same for content that didn't get any traction. Can you redo it with

your best practices in mind?

If you try something several times and it isn't working, don´t get married to

the idea - there are other ways that you can try. Better move on and if you

feel like it, come back and try this idea again in the future.

Don't be afraid to experiment. Sometimes a tiny change like adding (or

deleting) an emoji or posting on a different day and time can make a huge

difference.

How often will you review your goals? Which ones are non-negotiable?

How often will you check your KPIs? Which ones matter the most to your

success?

What is your own definition of good progress?

Put it into practice

1.

2.

3.



PROCESS /  PAGE 61

Grow

When you are happy with the results and the direction you are moving, you

can think about scaling your online presence.

Depending on your goals, you can try submitting your content to big

publications, leading a community, or working on a project of your own. The

best part about it is that once you realize that your efforts are paying off and

your doubts about personal branding were mainly caused by your own

overthinking, you'll be able to move forward much faster.

Your personal brand becomes a multiplier of everything that you do. As your

audience grows, you will see the compound interest of your actions growing

every day. 

As your brand grows and requires more attention, consider automating

some of your operations. Automation is a huge time saver. From newsletter

and scheduled posts on social media to analytics, you can get technology to

help you out.

There are situations when automation can save you time but can also

reduce the level of personalization, like when you reach out to people.

Sometimes it's better to spend a bit more time in making an effort than

blindly go after efficiency. Make sure to consider both the positive and

negative effects it might have before making a decision. 

You need to stay consistent across the platforms and over time. It can be

difficult especially in the beginning when you haven't gained momentum

yet and feel like you want to cover too many topics or have too much to say.

https://themarketingspot.biz/2007/09/marketing-multiplier-branding.html
https://www.forbes.com/sites/theyec/2019/02/15/how-to-use-marketing-automation-tools-to-build-your-personal-brand/?sh=71cc446c3858
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Every digital platform has its own focus and its own nuances. Make sure that

your ideas on one don't interfere with what you share with the other. You

should adapt how you say it to the medium, but not what you say.

Let yourself be creative. Digital space is already crowded, especially in the

popular niches. You can experiment with your brand and look outside of the

regular areas. Don't be afraid to break the rules and try something new.

How much progress have you made since you’ve started working on

your personal brand?

What makes you want to continue growing your online presence? 

What new avenues for growth can you identify?

What are the next steps after you achieve your goals?

What would your goals look like if they were x30 bigger? 

What's stopping you from dreaming big? What activities give you the

best results? Which ones make you feel the best?

If you knew that you can get a positive answer to any of your requests,

what would you ask for? 

Would you prefer to expand to several platforms or go deeper into one?

What activities are most time-consuming? Could you outsource them?

Would outsourcing affect quality?

What people in your or adjacent industries would you like to collaborate

with? Can you reach out to them?

Put it into practice

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

https://us.accion.org/resource/choosing-right-social-media-platform-your-business/
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Collaborations with
extroverts
By now, you are probably thinking that personal branding is a never-ending

list of chores. The good news is that you don’t have to do everything alone.  

Time to pull out big guns! I mean, extroverts. 

Collaboration with extroverts might be the trickiest little ace up the sleeve.

Naturally active and eager extroverts make great project partners when you

need an extra push. 

Of course, personal branding is... well, personal. You can't make another

person do your work. But in a larger scheme of things, joining forces with

other people on a specific project can give you a necessary boost. 

The collaboration dynamics between introverts and extroverts can get

tricky. Different energy levels and approaches can be a reason for conflict.

Working together means that you need to manage each other to avoid

possible complications.  

Start by setting the rules. Even when friends are working together it's better

to define areas of responsibilities and roles in the project to avoid

misunderstanding.  

Talk in advance about feedback. Decide when and how to deliver it so that

both of you can benefit from it the most. 

Don't forget to show your appreciation. It's probably the simplest way to

help another person stay motivated and find ways to celebrate small

achievements.

https://www.workgroups.com/resources/blog/how-to-improve-collaboration-between-introverts-and-extroverts/
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Be honest and open in communications. If something doesn't go well or

concerns you, it's better to discuss it rather than wait until the project

collapses. Besides, clarity in communication will protect your relationships

with that person. 

Collaborations between introverts and extroverts exist for a reason. When

handled well, both personalities complement each other and bring out the

best in both people. 

Take the most famous duo, Steve Wozniak and Steve Jobs. Jobs was an

extroverted sales genius and thanks to his charisma forever became the face

and soul of Apple. But it wouldn't have been possible without Wozniak's

knowledge and innovative approach that shined in behind the scenes. This

is a perfect example of two opposites working together to create something

great. 

The chances that there is a person out there who loves networking, public

speaking, and wants to work with you are high! Collaboration with extroverts

is an opportunity to create something great without sacrificing your own

ways. 



It’s not easy to be in a world of extroverts when you’re not ready to be in

their world. But what I learned from my experience is that first, you need to

find your passion, what makes you different among extroverts, then build up

your ideas and get ready to share it to the world, without hesitation and

without pause. 

Second thing, don’t be afraid to take risks, to take action and to make

mistakes. Because I can honestly tell you it’s okay. You’re allowed to be not

okay. But the last thing and the most important thing you need to remember

is that to have FUN! :)

Find your passion and what makes you different. Build up your ideas or shall

I say your next move. Once you’re done, share it online and to the world,

without hesitation and without pause. 

You don’t have to be afraid to take risks or afraid to make mistakes. And most

importantly, don’t forget to just enjoy and have fun! All the rest will follow :)

           Hannah Milan, Product Designer, maker of a11yresources
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http://a11yresources.webflow.io/
https://twitter.com/humbleuidesigns
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Nurture relationships

One of the biggest regrets of my professional life is not putting more effort

into professional relationships before. For almost 7 years I've been telling

myself that I have to do it on my own, that networking is for extroverts, that

it's difficult for me to connect with people. 

Only recently I've made an intentional attempt to connect with people... and

have realized how wrong I've been all these years. Building a strong

personal brand is not possible without nurturing relationships. 

Being an introvert isn't the same as being a hermit. You don't live in a cave.

You are still a social person, even if you are social selectively. 

Connect with one person at a time
Big groups and loud environments tend to throw us off our game. When you

are connecting with people one-on-one you are more likely to offer them a

thoughtful conversation. 

Make a simple commitment
Start small. You can make yourself a promise to connect with one person per

week. It can be someone new or a connection from the past, as long as you

are working towards your goals. 

Start conversations
Online space is perfect for starting conversations (or joining them). With the

introduction of the internet in our lives, it has become a comfortable lair for

introverts. Pick topics that matter to you and use the space to practice

sharing your thoughts. 
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Don’t get involved with pointless drama
There are causes worth standing up for and there are moments when

negativity is unreasonable. Digital space is full of amazingly smart people

sharing their ideas to help educate others, but it is also full of people who

use it to take advantage of a situation. It’s not my place to judge them, but I

want to remind you to stay away from verbal skirmishes. 

Such moments can easily throw sensitive people off their course. You’ll need

to grow a bit of thick skin because there will always be someone unhappy

out there who will project their negative feelings on you.



I fought my introversion for a long time.

On job interviews, I pretended to be something I wasn’t. I thought that’s

what the person on the other side of the desk wanted. I never saw an ad that

said, “Wanted: a quiet, focused person who keeps to themselves.” It was

always the opposite. 

To find success as an introvert, I had to understand, accept, and embrace

who I was.

Learn It

Once I started reading about introversion, something clicked. My first book

was Susan Cain’s, “Quiet: The Power of Introverts in a World That Can't Stop

Talking.” I began to devour everything I could find on the topic. Suddenly, I

made sense to myself.

Live It

After I understood introversion—and there were others like me in the

universe—I was in a much better place to accept it. It wasn’t just that I

wanted to be alone in a calm environment; I needed solitude to be able to

contribute anything worthwhile to society. 

Own It

I now tell people I’m an introvert all of the time. I wear the badge proudly.

I announce my introversion for two reasons:

I subtly let other introverts know it’s okay to be quiet and reflective. 

I warn extroverts I’m not being a snob; I just need a minute. Or 30. 

I’m not going to lie; getting older puts me in a great position to embrace my

introversion. You realize fighting yourself is a miserable way to live, and life is

too short for that nonsense. 

                                       Mitzi Morris, Writer

PROCESS /  PAGE 68

https://mitzismorris.wixsite.com/msmorris
https://twitter.com/Mitzi__Morris
https://www.linkedin.com/in/mitzismorris/
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Don’t rush it
Personal branding will take effort and time. Which means you’ll get tired. It’s

difficult to stay alert all the time, to think about how to present yourself in the

best way possible, and look for new ideas. 

The results take time to manifest themselves and you might feel

discouraged at some points. Don't be. Once you start, you will notice that

some of your efforts perform better than the others. So instead of giving up,

look for ways to improve your strategy. 

Be smart about where you put your energy. It is only natural to want to see

results as fast as possible, but personal branding has a bit of delayed

discharge. If you go all-in for a short time and don't see results during that

time, you might not have any energy to keep you going later. 

Don't forget that introverts need to take their time to recharge and reflect. To

give something out, you need to have it within you. If you are exhausted and

empty - what would you be able to share? Make sure to find sources of

energy, whether it’s a hobby or time alone. You need to have your inner

batteries full to face the world. 

Make a strategic choice where to invest your time and your energy. If you

don’t like being on camera, maybe starting with videos isn’t the best option.

If you loathe writing, spending time typing probably won’t do you any good.

Choosing a medium that you like will help you to continue doing it over

time. 

Make personal branding a lasting habit. The snowball effect (or compound

interest) will build up over time. And the more you put it in, the more you will

get to. 

https://louderminds.com/recharge-introvert/


Final word
So, what now?

I hope that if you make it through this guide you have a better idea of what

personal branding is all about and that, in fact, it's not as complicated and

overwhelming as it may seem.

I'm sure that you have some great ideas that can't wait to see the light of the

day. Don't hide them from the public and you will see that there are people

who are ready to connect and support you.

Good luck!
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